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How to Use This Comparison Tool

This tool provides a detailed side-by-side

comparison of leading lead nurturing software WHAT’S COVERED
systems.
This document is written for buyers seeking to @Company T
evolve from email marketing to more
sophisticated, multi-channel lead nurturing. @
Customer focus

Buyers seeking point solutions for email
marketing or enterprise marketing automation

suites should read our guides for those two MFunctionality
markets.

| L MPricing
Buyers should be careful to weigh each criteria

based on their own prioritized requirements. The
most full-featured system may not be right for
every buyer and ease of use is critical.
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Company Overviews

Manticore
Eloqua Pardot Technology Marketo SilverPop

Year founded 1999 2007 2001 2006 1999
Employees ~250 ~35 ~25 ~100 ~350
Ownership Venture-backed Privately Held Privately Held Venture-backed Venture-backed
Headquarters Vienna, VA Atlanta, GA Austin, TX San Mateo, CA Atlanta, GA

Thought leader Best bang for your Hasn’t built a big White-hot Silicon Strong player in
Word on the with rich buck and easy to brand, but has Valley player with a the email
street do business with -

functionality,
working on
improved ease of
use.

no contracts and
fairly reasonable
pricing.

been around
longer, offers a
powerful, easy-to-
use product.

big brand,
leverages ease-of-
use to delight
users.

marketing space
digesting its
acquisition of
Vtrenz.
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Customer Focus

Manticore
Eloqua Pardot Technology Marketo SilverPop
Customers ~700 ~350 ~125 700+ 1,000+
Small 54% 75% 25% 60% 25%
Medium 30% 24% 72% 30% 70%
Large 16% 1% 3% 10% 5%
Focus Targeting larger Targeting cost- Stayed focused Moving up Migrating
market to the installed base of

enterprises. Has
more non-tech
customers that
most players.

conscious high

tech companies.

on supporting a
smaller
customer base
to ensure low
turnover.

enterprise from
smaller high

tech companies.

email marketers
to lead
nurturing.
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Functional Overview

Manticore
Eloqua Pardot Technology Marketo SilverPop

Lead capture x x X X X

SEO management x X - - -
Event management - - - - -
Resource management x o - X h
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Pricing

Eloqua

Pardot

Manticore
Technology

Marketo

SilverPop

Pricing model

By # of users and

# of records

Base, then price
per email

# of contacts

By # of records,
then # of user

By # of contacts

Additional
options priced
separately

e Special
integration
requirements

e SMS, VM and
mail services

e Dedicated IP
address

e Dedicated IP
e Email
deliverability

e Custom
integration

e Premium
support

e Migration
packages

e Dedicated IP
address

e Email
deliverability
testing

¢ Additional
support

e Special
integration and
IT services

e Dedicated IP
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Jumpstart Your Software Search

Software Advice - the website and the people behind it GET A FREE

- is dedicated to helping businesses find the right FastStart Consultation
software for their organization. Our expertise, in-depth

research and easy-to-use website are made available

free through the sponsorship of hundreds of software Tell us about your

vendors. software needs

Our FastStart Consultations will jJump start your

software search, saving you weeks of research. A 15- )
minute phone conversation will get you headed in the Our_ experts tap their
right direction and there is no obligation. brains & research

“We couldn't afford to overspend on new software. After talking with the We senc‘l‘ you th_e ”
guys at Software Advice, | had confidence that my short list included the pe rfect “'short list
right software at the right price. It's great to have a service such as yours
for people in my position.”
- Daniel Yemm
Turnkey Services

Click to }

LEARN MORE

Or call 1-800-918-2764
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